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ESOMAR The “Digital effect” on the insights industry
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TECHNOLOGY
IS NOT NEUTRAL
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Elizabeth Denham
Information Commissioner

~ ,,.ﬁf"""“-
"'!q _ —— -



The Trust Paradigm




Why ESOMAR ?

INDUSTRY ADVO ‘ 1 CEY

1.

- Global commitment to standards
- Legal guidance & ufidérstanding
- Industry advocacy & reports

- Unique source of accredited Co’s
- Methodological best practices!



ESOMAR

Cooperation
takes us further
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Translat

the new most needed role

DETECTA LIDIOMA CATALA ANGLES CASTELLA

De manera creixent, la nostra professié necessita traductors.
Traductors que sapiguen incorporar el context del negoci en un entorn

de dades i fonts de dades de creixent complexitat]
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ANGLES CATALA CASTELLA

Increasingly, our profession needs translators. Translators who know
how to incorporate the context of the business into an environment
of data and sources of data of increasing complexity
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ESOMAR Global Advertising & Marketing Potential

Viarketing
1,299,000
Adspeng
598

Insights
80

* Areas have been scaled logarithmically for representation purposes ~ PQ Media’s Global Advertising & Marketing
** This representation compares amounts; it is not a Venn diagram, i.e. Insights is not a subgroup of Adspend  Revenue Forecast 2018-22.



FIRST INDUSTRIAL REVOLUTION
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